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Media Literacy 
Toolkit

It’s Media Literacy Week, but practicing critical thinking is something we all 
should be doing year ‘round. 

Consider Pressreader’s Media Lit Toolkit a kickstart to helping kids understand 
the basics of media literacy. When you’re ready to dive in deeper, explore 
PressReader’s global library of trustworthy editorial outlets and the world’s most 
reputable journalists.

Media literacy is the ability to think critically about the content we consume. By identifying and understanding 
not just the messages we’re absorbing, but why they were created and who created them, we’re able to better 
make sense of information.

Being able to verify information, determine its validity and be aware of all angles to a story makes us better able 
to consume media thoughtfully and responsibly. It helps us recognize a point of view, create our own media 
responsibly and learn to think critically.

Like it or not, the content we engage with shapes our perceptions and beliefs — so it’s vital to be vigilant against 
propaganda, persuasion and misinformation. At a time where it’s easy for anyone to create media online, it’s 
more important than ever to have the skills to separate truth from fiction, and fact from bias. 

What is Media Literacy

Why does media literacy matter?

https://about.pressreader.com/
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Remember that anyone can make a website or publish their own book — just because content is published, 
doesn’t mean it’s true or reliable. Not all information is created equally!

Identifying trustworthy domains is helpful when you’re seeking out trusted sources. For instance, .gov 
(government sites) and .edu (university sites) will provide objective, data-based research.

Academic journals (available through databases like LexisNexis and Google Scholar) are peer-reviewed and 
reliable sources. Your local library and digital newsstands like Pressreader are also great resources for accessing 
trusted publications. (And don’t forget good ol’ fashioned books, too!)

But remember, wherever you’re getting your information: fact-checking is always a good idea.
 
Check out PressReader’s HotSpot map, to see which library or business near you offers PressReader access.

Where do you find trusted sources?

Fake news sites have certain tell-tale signs: 
• Pop-ups and banner ads may indicate a story is clickbait
• The links within the story lead to equally questionable sources 
• All-caps headlines and photoshopped images reveal low journalistic standards
• Stories are designed to incite anger or fear — with sensationalistic headlines or fear-mongering language

To double check your instinct that a story is fake, check the about page to learn more about who is publishing 
the story, and why they might be spreading this information. Then, do a reverse image search for photos within 
the story, or try to find out the same story from an outlet you know you can trust. If something seems too-wild-to-
be-true, it probably is.

How do you distinguish fake information from 
real information?

https://www.pressreader.com/hotspot/map
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ADVERTISING & PERSUATION

An advertisement (or an “ad” for short) is any commercial, poster or picture in print that is sharing information 
about a product or service you can buy.
 
Open a magazine. Turn on the TV. Even walk down the street. Did you see an ad?
 
Ads can tell us information about a toy or new breakfast cereal. (What does it look like? How much does it cost?) 
But sometimes ads suggest benefits that are exaggerated, so that viewers will want to buy that toy or cereal 
even more. 
 
Think about an advertisement you’ve seen recently: How did the people in the ad look or act when they used the 
product? What might that be telling us about how you might feel if you bought that product?

Materials

• A few old magazines

• Paper

• Scissors

• Glue

• Pens, pencils, crayons or felts
 
Directions

1. Find an advertisement in one of the magazines. 
2. Answer these questions:

• What product is the advertiser trying to sell?

• According to this ad, how will you feel if you buy this product?

• What images or words or colors tell us that this will be how we feel?

• Do you think these claims are true? Why or why not?

3. Now, it’s time to make a very convincing, exciting, life-changing ad of your very own!

• Cut out images and words from the magazine that will help readers get excited about your 
“product.”

• Glue your images and draw or write anything else on your ad to convince readers that your product 
is the very best in the world!

4. Share your ad with a friend, teacher or parent and see if they’re excited to buy your pretend product.

Explore the concept of advertising, and how the power of persuasion can often 
be used to mislead consumers.

OBJECTIVE

ACTIVITY  |   Wow! This Product Will Change Your Life!
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MEDIA MESSAGES

Think about your favorite TV show or video game. You can probably talk for hours about every character and 
plot point! But can you talk about who made that show or game and why?
 
All media that we encounter — whether it’s a website, a magazine or a Youtube channel — has been created 
by someone with specific ideas, a specific background or specific message they want to share. 
 
When we’re enjoying a story or show, it’s important to ask ourselves a few things along the way to make sure we 
can trust what we’re seeing or reading. In fact, super smart people in the media literacy world (like Common 
Sense Education) have developed five easy questions we can use as a checklist. Let’s try them out!

Materials

• A piece of media (an episode of a show, an article, a video, a podcast, etc.)

• Poster board

• Poster decorating supplies (felts, pencil crayons, construction paper, scissors, glue, glitter, etc.)
 
Directions

1. Pick a piece of media and answer the following five questions about it:

• Who created this media? (Is it one person, or a company? What do we know about them and their 
interests? What are they passionate about?)

• How did they attract my attention?

• How would different kinds of people interpret this message? (You come from one specific 
background. What might someone from another family, or another part of the world, or who is 
another age, think about this media?)

• What values and points of view are shown in this media? What is missing? (Who would you like to see 
included and why?)

• Why is this message being sent? (Is it to entertain, persuade or inform? Is it to gain money or power?)

2. Now that you’ve practiced asking the 5 Questions, make a poster of the 5 Qs using your favorite art supplies.

3. Hang your poster near your computer, or wherever you consume media regularly. It’ll be a beautiful 
reminder to keep being a great critical thinker!

Explore the idea that all media is created within context, and build a tool for 
evaluating that bias.

OBJECTIVE

ACTIVITY  |   Design a 5 Questions Poster
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FAKE NEWS & MISINFORMATION

On the internet, anybody can write a story or share a video. It’s very easy to make a beautiful website, or 
create a realistic-looking photo. 
 
That can be a good thing! It means we all have a way to express ourselves and share our stories.
 
But it also means it’s very easy to publish a lie, or to trick people into believing something that’s not true.
 
Why do people publish “fake news” or “misinformation” online? A lot of different reasons. They might gain 
money or power if others believe their fake story. 
 
Luckily, there are many clues we can look for in a story, video or photo that can help us see if it’s real or not. 
 

• All-caps headlines and photoshopped images

• A headline that makes you angry or scared!

• Check the date: was this published recently?

• The URL does not look official — if you see a .co, .net or .biz, be suspicious!

• Lots and lots of pop-ups and banner ads — most trustworthy sites will only have a few

• The links within the story lead to suspicious websites
 
If you suspect a source is not truthful, here’s how you can check:
 

• Try a reverse image search to see if the photos pop up anywhere else online

• Look to see if any other websites or sources have written about this story

• Who is quoted or referenced in this story as an expert? Look up their name or organization to 
see if they seem trustworthy or reliable.

• Check the about page: who is publishing this story? 

And remember: if you’re ever in doubt about whether a story is true, don’t share! It’s always better to be safe 
than sorry.

Explore the concept that not all information that is published is truthful. Review 
and discuss what makes identifying “fake news” so challenging, and what we 
can do to distinguish reliable sources from unreliable ones.

OBJECTIVE
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Materials

• A computer, tablet or phone with internet access

• The checklist above
 
Directions

1. Compare each of these screenshots and decide which one is “real” and which is “fake.”

https://weeklyworldnews.com/headlines/181973/
woman-marries-phone/

https://www.nytimes.com/2021/10/11/your-
money/529-savings-plans-baby-bonds.html

ACTIVITY  |   Spot the Fake!

A B
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AUTHOR BIAS

You see the world in a unique way. Your experiences with your family and friends, all the books you’ve read, 
all the things you believe: it’s a unique recipe for you!

If you are writing a story or making a video or creating a comic book, that special something seeps into 
whatever you make — even if you don’t realize it.

Which means it’s important to consume media with an awareness of the author’s own unique perspective 
and biases. Most news writers try very hard to keep their personal beliefs out of their story, but sometimes, 
they sneak in anyways! So in this activity, we’ll dig deep into one writer’s background to see if any bias has 
made its way into their story.

Materials

• A computer, tablet or phone with internet access

• An online article from any source

• A few books with an “about the author” page, for reference
 
Directions

1. Find an article online and read it.
2. Now, find the name of the author of this story and research more about them there on the site.

• Have they published other stories on this site? What were those stories about? Are there any 
recurring themes?

• Go to the “About” page of the website and make notes about who runs this website — for 
instance, what kind of content does this website publish?

3. Leave the website and go to Google or your preferred search engine. 

4. Search for the author and make notes of anything you might learn about them from other sources (their 
personal website, for example, or their Twitter bio).

5. Read the “about the author” page in a few books for an example of what an author biography typically 
looks like.

6. It’s time to write your own biography of the article author. Include as much information as possible about 
their political views and what types of topics they typically write about.

7. Go back and read the story again. Do you spot any of the author’s biases or preferences the second 
time around?

Explore the concept that all authors or sources have biases and subjectivity,  
and that this can inform the messages we receive from our media.

OBJECTIVE

ACTIVITY  |   Write an ‘About the Author’ Biography!
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MEDIA MAKING

Whenever we see a movie or read an article, we see what the author wants us to see.
 
The director has pointed her camera at a specific image, and blocked out the other things that are 
happening in the area. An author has interviewed many people to write his story, but decides to only 
include quotes from a few. 
 
This means it’s up to us (as a media-literate audience!) to think about what might be left out — and why. 
Sometimes, what’s not on the screen can tell us a lot about the message the creator is trying to share.

Materials

• Clip from a movie or TV show

• Printer and printer paper

• Drawing supplies (pens, pencil crayons, felts, etc.)
 
Directions

1. Watch a scene or clip from a movie or TV show.

2. Pause it at any point and take a screenshot of the still.

3. Print out the screenshot.

4. Describe what’s in this image.

• How does it make you feel?

• What might we not be seeing in this shot?

5. Using your drawing supplies, add on to the screenshot around the edges: show us what might be 
happening “outside the frame”!

• Are there other cast or crew members who might not be in this image?

• What other parts of the scenery or environment are we not seeing in this shot?

• Are there any tricks happening to make us see a special effect?

Exploring the idea that, as audiences, our perspective is shaped by what the 
director or producer decides to show us. We don’t always see the full picture — 
and what’s omitted from the screen (or on the page) can be just as important 
as what’s in the final product.

OBJECTIVE

ACTIVITY  |   What’s Outside the Frame?


